
PROFILE

Provides strategic direction for product, process and UX/CX improvement, 
digital best practices, modernization and ML/AI initiatives, technology 

adoption and implementation. Bridges and de#nes business unit stakeholder 

needs with IT implementation. Insightful thinker and idea guy.

EMPLOYMENT HISTORY

2005-Present ♦ Dan Hertz Consulting
IT Consultant

• Provided strategic direction for IT procurement and business needs, 
including SEO, SMM, CRM, e-commerce and Internet best practices; mobile 

technology, web development, business process improvement, UAT, QAT, 

usability/UX/UI guidelines, analytics, success metrics and KPIs.

• Coached clients on computer/mobile use, including systems and software 
applications. Resolved hardware/software issues, including SaaS/cloud-

based tools. Lead market/product research, data gathering, competitive 

intelligence, cold-calling, and surveys.

• Worked with colleagues/clients to develop sound and ef#cient database 
schemas and data governance practices.

• Championed agile methodology, minimum viable products, fast 
prototyping and proof-of-concepts.

• Wrote and designed best-practice and policy manuals, troubleshooting 
guides, marketing materials, brand assets, websites and other collaterals.

• Evangelizes ChatGPT/Llama 2/Falcon LLMs to improve coding ef#ciency.

• Currently, architecting an AI/ML PyTorch/Hugging Face computer vision 
transformer model to recognize multi-lingual texts, manuscripts and letters.

• Developed a data mining tool to extract-transform-load (ETL) over 1.2 
million records into a Solr search engine, enabling fast and targeted data 

retrieval, analytics, visualizations and automated report generation.

• Sought and co-ordinated industry participation, sponsorship and donations 
for not-for-pro#t events and organisations. Embraced vendor relationships, 

product selection and negotiations to drive higher pro#t margins, meet 

sales targets, improve product portfolio and customer satisfaction.

2022 ♦ Nutrien Ltd., Procurement Division 
SAP Fieldglass PMO/Analyst

SAP Fieldglass

• Initiated a re-write to Nutrien’s Contingent Worker expense policy.

• Highlighted seven areas of process and product improvement for SAP 
Fieldglass user adoption and initiatives:

(1) Sharepoint Search:
Worked with IT to troubleshoot and improve search relevancy.

(2) Google Dialog%ow Chatbot:
Worked with IT to troubleshoot and improve chatbot relevancy. 

Networked with Google AI colleague to understand best practices for 

chatbot training, scripts and implementation.

(3) Fieldglass Portal Design:
Improve layout and UX; add video how-to section.

(4) Change Management Training:
Worked with Change Management team to update and develop 

training programme for new SAP Fieldglass Oracle implementation.

(5) Update Fieldglass FAQ/QRG Documentation:
Recommended that FAQ/QRGs be kept up-to-date to re?ect changes 

DAN HERTZ
IT CONSULTANT

Email: dan@danhertz.com

Mobile: +1 (707) 276-6662

Web: danhertz.com

Linkedin: linkedin.com/in/danhertz

SKILLS

Broad IT Knowledge

Innovative Thinking

Problem Solving

Strategic Planning

Project Management

Writing/Communications

Teaching/Group Facilitation

Quick Learner

SOFTWARE/SYSTEMS

Co-inventor of two USPTO business 
patents relating to XML technologies.

Experience with:

AI/ML, Hugging Face, LLMs

Web/Mail Server Architecture

Cloud/VM Tools

Database/Search (SQL/SOLR)

Power BI/Power Query/Power Apps

SAP Fieldglass/SAP ECC ERP/T-Codes

Data Mining/Python Scraping

Google Analytics/SEO

XML/XSLT/XPath

Jupyter/Pandas/Visualizations

Apple/Microsoft/Linux/Android OS

Social Media Platforms

Of#ce 365/Teams/Zoom/Adobe

LANGUAGES

English (?uent/native)

French (intermediate)

Spanish (beginner)

❤ MY COMMUNITY

Federal Elections Returning Of#cer, 

Victoria BC

Former Board Member, Calgary Pro 

Musica Society

Former Board Member, The Glencoe 

Club of Calgary Fitness Committee

Computer Coach for Seniors

Front of House Assistant, Alberta 
Theatre Projects/Theatre Calgary
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in Fieldglass work?ow, procedures and implementations. Additionally, 
that metadata be tagged to support Sharepoint search.

(6) Microsoft Power Apps Integration:
Worked with IT to troubleshoot and #x Microsoft Power Apps tenure 

approval process; utilize Microsoft Power Apps to automate processes.

(7) Email Automation:
Developed a Microsoft Power Automate Outlook App to parse IT ticket 

issues, generating email template with the ticket details.

SAP Fieldglass — ERP/ECC/Ariba Integration

• Improved work?ow by coding Microsoft Power Query/Power BI queries to 
solve SAP ECC client invoice reconciliation issues.

• Used SAP ECC T-Codes to troubleshoot and verify invoice/timesheet data.

• As Fieldglass PMO, responsible for managing day-to-day client and 
customer issues with Fieldglass sustainment, including job postings, 

approvals, new vendor setup, Service Now and Ariba/ECC IT requests.

• As member of the Fieldglass technical team, worked with developers to 
debug/#x/RCA Fieldglass issues.

• Lead ticket issue meetings with our technical team. Acted as a technical 
resource for encryption, Linux, UX, IA and other issues.

SAP Fieldglass — Oracle ERP Integration

• Created Microsoft Project GANTT chart to track SAP-Oracle development — 
from initiation through SIT/UA testing and project launch.

• Participated in, highlighted and tracked UAT issues.

2002-2005 ♦ Sallie Mae Inc., e-Commerce and Internet Strategy Divisions
Sr. Online Consumer Experience Architect/Sr. Graphic Designer

• Spearheaded a 2,000-page sales force portal to streamline business 
processes, improve internal and stakeholder information exchange, and 

provide access to market research, product information, sales tools, brand 

insights, analytics and competitive intelligence data.

• Advised on the development of a custom-collateral print solution to solve 
sales force inef#ciencies, shorten sales time, reduce errors and generate 

more than 3 million customized pages. Consulted on, and helped draft, 

systems and UX requirements, RFP needs and vendor assessments.

• Conceived and developed a text-messaging system to reduce call centre 
volume, improve customer communications and save over $685,000 in call-

center costs.

• Email campaign templates generated over $215,000 in new revenue.

OTHER
Government of Canada  

• Media Analyst, Department of Finance
Briefed the Canadian Finance Minister, Prime Minister's Of#ce and Minister 

for State daily on media reaction to the Goods and Services Tax (GST) 

implementation, Finance Department programmes, policies and initiatives.

• Information Of6cer, GST Communication Task Force
Fielded and answered questions about the Goods & Services Tax.

CERTIFICATIONS

• LinkedIn Learning: Python, XML, JSON (on-going, see portfolio)

• USPAP for Personal Property (American Society of Appraisers, 2010)

EDUCATION

• The University of Calgary, Bachelors of Fine Arts
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TESTIMONIALS

“In meeting Daniel, one is 

immediately struck by his warmth, 

courtesy and unimposing nature. 

Once you get to know Daniel, you 

quickly realize that your initial feelings 

were correct and that you are dealing 

with a man who is very bright, 

articulate and people-centered. He 

works very well on an independent 

basis though he is able to be 

successful in a team environment.” 

(Dr. Gary Krivy, Registrar, The 
University of Calgary)

“A passionate and creative 

contributor, focused on "nding 

solutions for the business problems 

we bring to him.” (Termeh Rassi, 

Manager, Web Strategy, Sallie Mae, 

Inc.)

"A man of high integrity and 

creativity." (Susan Spence, Vice-

President, The New York Wine and 
Grape Foundation)

“An innovative and creative problem 

solver....Despite tight timelines, he 

delivered outstanding results.” (Carole 

Ekker, Project Manager, Orrick, 

Herrington & Sutcliffe LLP)

“On behalf of the GST Task Force, I 

would like to thank you for the 

excellent work you have done....You 

have been responsible, thorough, 

cheerful, and have always met your 

deadlines. The hours you worked were 

demanding and we are all grateful for 

your efforts which helped keep the 

Minister, members of his staff, 

members of the Task Force and 

Department well informed.” (Barbara 

Uteck, Director of Operations, GST 
Communication Task Force, 

Government of Canada)

https://danhertz.com/dan-hertz-portfolio-2023.pdf
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XML/XHTML Patents
Based on my initial work utilizing xml technologies to 

transform content, Sallie Mae, Inc. applied for, and 

received two business patents from the USPTO. 

The concepts were applied to a custom-collateral print 

solution that solved sales force inef3ciencies, shortened 

sales time, reduced errors and generated more than 3 

million customized pages. 

(XML/XSLT/XPath, Apache Cocoon, Microsoft SQL Server, 

Visio, Word, Excel and Visual SourceSafe; Adobe 

Fireworks, Illustrator Photoshop and Acrobat)























Data Analysis
+

Automation



Shopify Scraper
Asynchronous downloading of product and price data, 

exporting results to csv (or excel) format.

(Python, Pandas, Requests-html, Visual Studio Code IDE)









Covid-19 Visualization
Analyze and visualize Alberta’s Covid-19

new daily case counts.

(Jupyter Notebook, Python, Pandas, Requests, Matplotlib, 

Seaborn, Visual Studio Code IDE)



In [1]: import io 
import requests 
import datetime as dt 
 
# PANDAS 
import pandas as pd 
from pandas import DataFrame as df 
 
# MATPLOTLIB 
import matplotlib as mpl 
from matplotlib import pyplot as plt 
mpl.rc_file_defaults() 
%matplotlib inline 
%config InlineBackend.figure_format = 'retina' 
 
# SEABORN 
import seaborn as sns 
sns.reset_orig() 

In [2]: # Pass in a URL for the csv file you want to retrieve. 
def get_data(url): 
    r = requests.get(url) 
    s = requests.get(url).content 
    try: 
        # Make sure response="ok" (200-300) and length > 0 
        if (r.ok) and (len(s) > 0): 
            print(f"Got URL: {r.status_code}") 
            return make_df(s) 
        else: 
            print( 
                f"Could not get URL, or data is empty. Error is: {r.status_code}" 
            ) 
    except: 
        print( 
                f"Exception in try block. Could not get URL. Error is: {r.status_code}" 
            ) 

In [3]: # Create our DataFrame from the returned csv file 
def make_df(s): 
    # AB Health returns 403 forbidden error if I call the CSV directly with read_csv("..."),  
    # so using requests library 
    data=pd.read_csv(io.StringIO(s.decode('utf-8'))) 
    pd.set_option("display.max_rows", 15) 
    pd.set_option("display.max_columns", 100) 
    pd.set_option('display.width', 1000) 
    df = pd.DataFrame(data).rename(columns=str.lower) # Lower case all column names, common in python 
    df.columns = df.columns.str.replace(' ', '_') # Replace column name spaces with underscore 
    return df 

In [4]: # Alberta Health has a csv containing daily confirmed covid cases. We will download that file. 
# See https://www.alberta.ca/stats/covid-19-alberta-statistics.htm#data-export 
# If using url: 
url="https://www.alberta.ca/data/stats/covid-19-alberta-statistics-data.csv" 
df = get_data(url) 
 
# If using local file...good for testing, so you don't keep hitting their server: 
# df = pd.read_csv("covid-19-alberta-statistics-data-20210910.csv") 
 
# Make sure df is not empty: 

https://open.alberta.ca/licence


Got URL: 200 
        unnamed:_0 date_reported alberta_health_services_zone  gender    age_group case_status  case_type 
0                1    2020-11-13                 Calgary Zone  Female    1-4 years   Recovered  Confirmed 
1                2    2021-04-21                Edmonton Zone    Male  30-39 years   Recovered  Confirmed 
2                3    2021-05-17                   North Zone    Male  10-19 years   Recovered  Confirmed 
3                4    2020-12-13                Edmonton Zone    Male    5-9 years   Recovered  Confirmed 
4                5    2021-01-05                 Central Zone    Male  50-59 years   Recovered  Confirmed 
...            ...           ...                          ...     ...          ...         ...        ... 
277553      277554    2021-08-04                   North Zone    Male  20-29 years   Recovered  Confirmed 
277554      277555    2021-03-02                 Central Zone  Female  50-59 years   Recovered  Confirmed 
277555      277556    2021-09-02                   North Zone  Female  50-59 years   Recovered  Confirmed 
277556      277557    2021-06-02                   North Zone    Male  20-29 years   Recovered  Confirmed 
277557      277558    2021-01-01                 Central Zone    Male  30-39 years   Recovered  Confirmed 

[277558 rows x 7 columns] 

['unnamed:_0', 
 'date_reported', 
 'alberta_health_services_zone', 
 'gender',
 'age_group', 
 'case_status', 
 'case_type']

        line_no    reported           zone  gender    age_group case_status  case_type 
0             1  2020-11-13   Calgary Zone  Female    1-4 years   Recovered  Confirmed 
1             2  2021-04-21  Edmonton Zone    Male  30-39 years   Recovered  Confirmed 
2             3  2021-05-17     North Zone    Male  10-19 years   Recovered  Confirmed 
3             4  2020-12-13  Edmonton Zone    Male    5-9 years   Recovered  Confirmed 
4             5  2021-01-05   Central Zone    Male  50-59 years   Recovered  Confirmed 
...         ...         ...            ...     ...          ...         ...        ... 
277553   277554  2021-08-04     North Zone    Male  20-29 years   Recovered  Confirmed 
277554   277555  2021-03-02   Central Zone  Female  50-59 years   Recovered  Confirmed 
277555   277556  2021-09-02     North Zone  Female  50-59 years   Recovered  Confirmed 
277556   277557  2021-06-02     North Zone    Male  20-29 years   Recovered  Confirmed 
277557   277558  2021-01-01   Central Zone    Male  30-39 years   Recovered  Confirmed 

[277558 rows x 7 columns] 

<class 'pandas.core.frame.DataFrame'> 
RangeIndex: 277558 entries, 0 to 277557 
Data columns (total 6 columns): 
 #   Column       Non-Null Count   Dtype  
---  ------       --------------   -----  
 0   reported     277558 non-null  object 
 1   zone         277558 non-null  object 
 2   gender       277558 non-null  object 
 3   age_group    277558 non-null  object 
 4   case_status  277558 non-null  object 
 5   case_type    277558 non-null  object 
dtypes: object(6) 
memory usage: 12.7+ MB 

try: 
    if (len(df) > 0): 
        print(df) 
    elif df is None: 
        print("Error: df is empty") 
    else: 
        print("No df to display") 
except: 
    print("Exception in try block: df is empty") 

In [5]: # Let's get column names as list 
list(df.columns) 

Out[5]:

In [6]: # Rename some columns to be a bit shorter whilst still descriptive 
rename_cols = {"unnamed:_0":"line_no","date_reported":"reported", "alberta_health_services_zone":"zone"} 
df.rename(columns=rename_cols,inplace = True) 
print(df) 

In [7]: # "line_no" can be deleted (we'll use index number instead) 
del df['line_no'] 

In [8]: if len(df) > 0: 
    df.info() #Get summary df info 

In [9]: # Convert "reported" column values from string datatype to datetime datatype 
df['reported'] = df['reported'].astype('datetime64[ns]') 



<class 'pandas.core.frame.DataFrame'> 
RangeIndex: 277558 entries, 0 to 277557 
Data columns (total 6 columns): 
 #   Column       Non-Null Count   Dtype          
---  ------       --------------   -----          
 0   reported     277558 non-null  datetime64[ns] 
 1   zone         277558 non-null  object         
 2   gender       277558 non-null  object         
 3   age_group    277558 non-null  object         
 4   case_status  277558 non-null  object         
 5   case_type    277558 non-null  object         
dtypes: datetime64[ns](1), object(5) 
memory usage: 12.7+ MB 

df['reported'] = pd.to_datetime(df['reported'], format='%y%m%d') 
df.info() 

In [10]: # Strip the "years" string from "age_group", as we might want to use the numbers later on 
df['age_group'] = df['age_group'].replace('\s?years', '', regex=True) 
df 

Out[10]:

In [11]: # Strip the "Zone" string from ahs_zone column values 
df['zone'] = df['zone'].replace('\s?Zone', '', regex=True) 
df 

Out[11]:

In [12]: # Finally, let's sort index records by reported date, ascending (oldest-to-newest): 
df.sort_values(by='reported',ascending=True) 

Out[12]:



False

2021-04-30    2406 
2021-05-04    2279 
2021-05-05    2176 
2021-04-28    2056 
2021-05-07    2052 
              ...  
2020-03-13       8 
2020-03-11       7 
2020-03-09       6 
2020-03-12       3 
2020-03-06       1 
Name: reported, Length: 558, dtype: int64 

2020-03-06       1 
2020-03-09       6 
2020-03-10       9 
2020-03-11       7 
2020-03-12       3 
              ...  
2021-09-12    1580 
2021-09-13    1436 
2021-09-14    1655 
2021-09-15    1727 
2021-09-16    2039 
Name: reported, Length: 558, dtype: int64 
<class 'pandas.core.series.Series'> 

2020-03-06    0.000004 

In [13]: # Okay, data is in good format, now let's make sure there are no empty (NaN or Null) values 
df.isna().values.any() #Can also use .isnull. "False" means no null values (that's good!)  

Out[13]:

In [14]: # Not getting any null values, but if you do, you can count them with: 
# df.isna().sum() 
# and then replace any null values with N/A or 0, depending on field datatype.  
# Use the ".fillna('N/A') or .fillna(0)" method 

In [15]: # Lets start some analysis 
# Group each reported incident by date and return a count (reported cases/day): 
covid_by_freq = df.reported.value_counts(normalize=False)  # Highest Covid days to lowest 
print(covid_by_freq) 

In [16]: # To sort by date: 
covid_by_date = covid_by_freq.sort_index() 
print(covid_by_date) 
print(type(covid_by_date)) 

In [17]: # Note: We can normalize this to show "the relative frequencies of the unique values." 
# Src: https://pandas.pydata.org/pandas-docs/stable/reference/api/pandas.Series.value_counts.html 
df.reported.value_counts(normalize=True).sort_index() 

Out[17]:



2020-03-09    0.000022 
2020-03-10    0.000032 
2020-03-11    0.000025 
2020-03-12    0.000011 
                ...    
2021-09-12    0.005693 
2021-09-13    0.005174 
2021-09-14    0.005963 
2021-09-15    0.006222 
2021-09-16    0.007346 
Name: reported, Length: 558, dtype: float64

      reported  total_cases 
557 2020-03-06            1 
555 2020-03-09            6 
552 2020-03-10            9 
554 2020-03-11            7 
556 2020-03-12            3 
..         ...          ... 
39  2021-09-12         1580 
58  2021-09-13         1436 
29  2021-09-14         1655 
21  2021-09-15         1727 
5   2021-09-16         2039 

[558 rows x 2 columns] 

reported       0 
total_cases    0 
sma_7d         6 
dtype: int64 

reported       0 
total_cases    0 
sma_7d         0 
dtype: int64 
      reported  total_cases  sma_7d 
557 2020-03-06            1       0 
555 2020-03-09            6       0 
552 2020-03-10            9       0 
554 2020-03-11            7       0 
556 2020-03-12            3       0 
553 2020-03-13            8       0 
542 2020-03-14           22       8 
551 2020-03-15           11       9 
539 2020-03-16           24      12 
550 2020-03-17           11      12 

In [18]: # Let's make the Series data result into a DataFrame 
# Src: https://stackoverflow.com/questions/47136436/python-pandas-convert-value-counts-output-to-dataframe 
df_covid_by_date = df["reported"].value_counts(normalize=False).reset_index() 
df_covid_by_date.columns = ['reported', 'total_cases'] 
df_covid_by_date = df_covid_by_date.sort_values(by='reported', ascending=True) 
print (df_covid_by_date) 

In [19]: # Create a rolling 7-day simple moving-average and add it as a column.  
# The first few entries will not have a value, until we get to day 7. 
# The NaN will need to be converted to integer 0. 
# Since will have added six (0) integer values at the start,  
# any statistical operations would need to account for this. 
 
df_covid_by_date['sma_7d'] = df_covid_by_date['total_cases'].rolling(7).mean() 
print(df_covid_by_date.isna().sum()) 
# If there are NaN (Null) values, we will fill them with integer 0 
if len(df_covid_by_date.isna().sum()) > 0: 
    df_covid_by_date['sma_7d'] = df_covid_by_date['sma_7d'].fillna(0) 
 
# Print sum again to make sure there are no NaN 
print() 
print(df_covid_by_date.isna().sum()) 
 
# Convert sma_7d values to integers 
df_covid_by_date['sma_7d'] = df_covid_by_date['sma_7d'].astype(int) 
print(df_covid_by_date.iloc[0:10])  # Example of getting 7day moving average 
df_covid_by_date.describe()  # Get some statistics about dataset 

Out[19]:



In [20]: # Draw chart 
import datetime as dt 
from matplotlib.lines import Line2D 
%config InlineBackend.figure_format = 'png' # 'retina' setting distorts image on mobile 
dt_now = dt.datetime.now() 
df_cbd = df_covid_by_date 
 
# Figure styles 
sns.set_style("whitegrid", {'grid.color': '.7', 'xtick.bottom': True}) 
sns.set_context("paper", font_scale=1.35, rc={"axes.titlesize":24,"axes.labelsize":16,'dpi': 100}) 
 
# Plot Size
plt.figure(figsize=(15, 10)) 
 
# The 7-day simple moving average as shaded line plot: 
# Shading to bottom x-axis for better U/X 
ax = sns.lineplot(data=df_cbd, x='reported', y='sma_7d', linewidth=2, color="red"); 
ax.fill_between(df_cbd.reported, df_cbd.sma_7d, color="#e0e0e0", alpha=0.3) 
# You can restrict output to only a certain date range, pass in your start yyyy, m, d: 
# ax.set_xlim([dt.date(2020, 8, 1), dt.datetime.now()])   
ax.set_xlim([df_cbd.reported.iloc[0], dt.datetime.now()])  
 
# The daily Covid-19 case counts as a scatterplot 
sns.scatterplot(data=df_cbd, x='reported', y='total_cases', marker='o', s=40); 
 
# Legend and Titles 
legend_elements = [Line2D([0], [0], marker='o', lw=0.5, label='Covid Cases/Day'), 
                   Line2D([0], [0], lw=3, color='r', label='7-Day Moving Average')] 
plt.legend(fontsize = 15, \ 
    bbox_to_anchor= (0.01, 0.97), \ 
    loc='upper left', \ 
    title="Legend", \ 
    title_fontsize = 22, \ 
    shadow = True, \ 
    facecolor = 'white', \ 
    handles=legend_elements 
    ) 
plt.title('New Daily Covid-19 Cases in Alberta', fontsize=24)
plt.xlabel('Chart: Dan Hertz / Data: Alberta Health', labelpad=15, fontsize=14) 
plt.ylabel('Total Cases per Day', labelpad=5, fontsize=20) 
plt.tight_layout() 
 
# If you want to remove borders, use: 
# sns.despine() 
 
# Store fig in variable or you get a blank image when saved 'gcf()' = get current figure 
f = plt.gcf() 
# Save .png chart to local folder 
f.savefig(f'df_covid_by_date_{dt_now}.png', bbox_inches='tight', dpi=100) 



In [21]: # Finally, let's export the covid_by_date DataFrame to csv, excel and json (in case we want to use it in the future) 
dt_now = dt.datetime.now() 
df_covid_by_date.to_csv(f'ab_covid_by_date_{dt_now}.csv', index=True) #CSV 
df_covid_by_date.to_excel(f'ab_covid_by_date_{dt_now}.xlsx', index=True) #Excel 
df_covid_by_date.to_json(f'ab_covid_by_date_columns_{dt_now}.json', index=True, orient='columns', date_format="iso") #JSO
df_covid_by_date.to_json(f'ab_covid_by_date_records_{dt_now}.json', index=True, orient='records', date_format="iso") #JSO
df_covid_by_date.to_json(f'ab_covid_by_date_index_{dt_now}.json', index=True, orient='index', date_format="iso") #JSON In



Automated Report Builder
Scraped, and extract-transfer-loaded, 1.2M records into 

SOLR indices. Built an automated report generator to 

query Solr, perform aggregation and currency 

calculations, create visualizations and output the entire 

document to pdf.

(Solr, Apache Cocoon, XML/XSLT/XPath, JS/JQuery, 

Google Charts, Apache FOP)
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YEAR: HIGH / LOW (LOTS)
2007: 1,703 / 711 USD (66)

2008: 2,017 / 800 USD (145)

2009: 2,089 / 605 USD (112)

2010: 3,005 / 1,073 USD (212)

YEAR: AVERAGE (LOTS)
2007: 1,166 USD (66)

2008: 1,429 USD (145)

2009: 1,456 USD (112)

2010: 2,234 USD (212)

LOT SALES
(PRICE/BOTTLE* USD, 535 RECORDS)
* Converted to USD using the sale date's ECB spot rate.

LOT SALES—YEARLY AVERAGES
(PRICE/BOTTLE* USD, 535 RECORDS)
* Converted to USD using the sale date's ECB spot rate.



THE FINE WINE REPORT: CHATEAU LAFITE ROTHSCHILD 2000, 750mL  /  CURRENCY: USD, PAGE: 5/15
Report prepared for Dan Hertz Consulting, 18 Prominence Path S.W., Calgary Canada, +1.707.276.6662

© Copyright 2012 Dan Hertz Consulting. All rights reserved. Information is provided "AS IS". Prepared by Dan Hertz
(dan@danhertz.com, +1.707.276.6662) on 2012-03-11, and contains confidential and privilaged information. Re-distribution is prohibited.

LEGEND

Wine
Gold Price
S&P 500 Index

PRICE CHANGE—MONTHLY AVERAGES
(PRICE/BOTTLE* USD vs. GOLD PRICE AND S&P 500 INDEX)
* Converted to USD using the sale date's ECB spot rate.

LEGEND

Wine
Gold Price
S&P 500 Index

PERCENTAGE CHANGE—QUARTERLY AVERAGES
(PRICE/BOTTLE* USD vs. GOLD PRICE AND S&P 500 INDEX)
* Converted to USD using the sale date's ECB spot rate.
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LEGEND

2009
2010

NUMBER OF LOTS SOLD—BY COUNTRY
(2009 VS. 2010, Based on 324 samples)

LEGEND

US
HK
NL
GB
FR
CH

PERCENTAGE OF LOTS SOLD—BY COUNTRY
(2009 VS. 2010, Based on 324 samples)

2009 2010



THE FINE WINE REPORT: CHATEAU LAFITE ROTHSCHILD 2000, 750mL  /  CURRENCY: USD, PAGE: 7/15
Report prepared for Dan Hertz Consulting, 18 Prominence Path S.W., Calgary Canada, +1.707.276.6662

© Copyright 2012 Dan Hertz Consulting. All rights reserved. Information is provided "AS IS". Prepared by Dan Hertz
(dan@danhertz.com, +1.707.276.6662) on 2012-03-11, and contains confidential and privilaged information. Re-distribution is prohibited.

LEGEND

2009
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NUMBER OF LOTS SOLD—BY VENDOR
(2009 VS. 2010, Based on 324 samples)

LEGEND

Acker
Bonhams
Hart Davis Hart
Zachys
Christies
Sothebys

PERCENTAGE OF LOTS SOLD—BY VENDOR
(2009 VS. 2010, Based on 324 samples)

2009 2010
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REVIEWS

International Wine Cellar, Stephen Tanzer, 2003-05 / 96 points
"Full medium ruby. Flamboyantly perfumed aromas of cassis, graphite and tobacco,
lifted by a floral nuance and stony minerality. Very young and precise but not austere or
forbidding. A remarkably rich, silky, seamless Lafite with superb vibrancy for the vintage.
Tannins are noble and the aristocratic finishing flavors go on and on. I tasted this from
a 375 ml. bottle, but from all reports this wine is equally approachable right now from a
standard bottle. Has more sheer density than the beautiful 2001 and may well soon shut
down in the bottle."

Wine Advocate, Robert Parker, 2003-04 / 100 points
"...The 2000 Lafite Rothschild, a blend of 93.3% Cabernet Sauvignon and 6.7% Merlot
(only 36% of the crop made the grade) has an opaque ruby/purple color, followed by
an extraordinary aromatic expression of liquid minerals/stones interwoven with the tell-
tale graphite notes, mulberry, black currants, caramel, and tobacco. In the mouth, it
is remarkably light on its feet, but somehow seems to pack intense flavors into layer
upon layer of fruit and richness that cascade over the palate. A compelling wine, with
extraordinary precision, great intensity, and a seamlessness in spite of what are obviously
elevated levels of tannin, this wine was provocatively open and beautiful when tasted in
January and February, but I am sure it will soon close down. The finish lasted a whopping
72 seconds! This is utterly fascinating stuff. Anticipated maturity: 2011-2050."

Wine Spectator, James Suckling, 2003-01 / 100 points
"...This is the best young Lafite I have tasted. A triumph. Subtle aromas of currants,
leather, tobacco and cedar. Classic cigar box nose, with fruit. Full-bodied, with an amazing
texture of silky, ripe tannins. This wine completely coats your palate, but caresses it at the
same time. This is the best young Lafite ever made. A triumph. Best after 2012. 18,000
cases made."
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Email Design
for SLM, Inc.

(Adobe Fireworks, Illustrator, Photoshop and Acrobat, 

Microsoft Visual SourceSafe)

Generated over $215,000 in new revenue.





Admin
Note
This 



Responsive Web Design
Solr back-end as a No-SQL database. Apache Cocoon 

handles front-end requests via Nginx/Jetty web servers.

(Solr, Apache Cocoon, Nginx, Jetty, Java, 

XML/XHTML/XPath, HTML5, CSS3, JS/JQuery, Bootstrap, 

Adobe Fireworks and Photoshop)





Other Design
Postcards, Manuals, Information Architecture, etc.

(Microsoft Word, Visio, Project and Visual SourceSafe; 

Adobe Fireworks, Illustrator, Photoshop, In Design, and 

Acrobat)











Testimonials





January 19, 2005  
 
 
 
To Whom It May Concern: 
 
 
I am writing this letter on behalf of Dan Hertz.  I have had the opportunity to work with 
Dan on several projects, mostly focused on applying new technology and developing 
new products to streamline existing legacy systems.    These projects are specially 
challenging since we work in a traditional industry with established processes.  
Introducing new products and technology requires first and foremost, the ability to 
understand what exists and the ability to sell others on what can be.  Dan can do that. 
 
Dan is a passionate and creative contributor, focused on finding solutions for the 
business problems we bring to him.  He can balance the excitement of using a new 
technology with the more practical needs of a business.  He is very diligent about 
gathering and understanding requirements and making sure that stakeholder needs are 
met.    From a technical standpoint, Dan brings an excellent understanding of user 
experience on the web and best practices to the table; as well as solid design and 
coding skills.     
 
 
Please feel free to contact me should you want to discuss this recommendation in more 
detail. 
 
Termeh Rassi 
Web Strategy Manager 
Sallie Mae, Inc.  
703-984-6108 
Termeh.Rassi@slma.com 













Dan Hertz

∏

Let’s work together!

e: dan@danhertz.com

m: +1 (707) 276-6662

linkedin.com/in/danhertz

https://linkedin.com/in/danhertz
mailto:dan@danhertz.com
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